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Publicist: Jaymie Shook
Campaign started: 10/12/15
Campaign ends: 11/23/15
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l. Training

Date Week Training Notes

(Week Starting

of)

Oct. 12 2 Blog training module sent Sent 10/12
Follow up consultation call Held 10/14

Oct. 19 3 Twitter training module sent Sent 10/19
Follow up consultation call Held 10/21

Oct. 26 Pause Publicist out of office Pause

Nov. 2 4 Facebook training module sent Sent 11/2
Follow up consultation call Held 11/4

Nov. 9 5 Training proceeds based on Jena’s needs | Held 11/11
Consultation call

Nov. 16 | 6 Hootsuite and Twitter chats Held 11/17
Consultation call

Topics covered to date:

* Blog
o How to access the blog
o How to get to WordPress.com
o Howtologin
o How to get to the home page
= Features of the home page
» Side toolbar, such as pages, posts and links
o How to access the Dashboard
o How to post a blog post
o How to write a blog post

= Proper length

What makes a good blog
Adding images

Why images are important
What kind of images to post
How to edit images

Adding tags and categories
Why they are important
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= What kind of tags/categories to use
How to edit a blog post
How to delete a blog post
How to add pages
The difference between a page and a blog post
How to manage comments
How to approve comments
How to trash comments

* Facebook

e}

O 0O O OO O OO O0OO0OO0OO0OO0OO00OO0o0OOo

e Twitter

o
o

o O

How to get to Facebook.com

How to log in

The difference between a profile and a page
How to switch to the Facebook page
How to post an update

How to post a picture

How to post a link

How to reply to a comment

How to find other pages

How to like another page

How to share another page’s update
How to like another page’s update
How to reply to another page’s update
How to comment on another page
How to update the page

How to add an administrator

How to invite friends to like the page

How to access the Twitter account
Twitter Basics

=  Whatis a tweet?

= How to send a tweet

= How to add a photo

= How to add a link

= Following accounts

= Followers

= The Twitter feed

= How to retweet a tweet

= How to reply to a tweet

= How to favorite a tweet
The “Connect” tab

» Types of interactions

= Mentions
The “Discover” tab
The “Explain Me” tab

= How to edit bio

» How to change profile photo

Page 2



Final Social Media Campaign Report

Bohlsen

Author Publicity Services

= How to change header

o The search function
= How to search
= What to search for

o How to send direct messages

o Twitter chats
= Tweet chat schedule link
» Search by subject and/or day of the week
= Add hashtag to every tweet
= Follow other participants

* Hootsuite

o Howtologin

o How to create a stream

o How to send and schedule tweets

Il. Blogging

Throughout the course of the campaign Jena’s blog posted 15 blog posts.

Blog site title: The Golden Age of Charli
Link to blog site: http://www.jenabooks.com/blog/

| suggest that you record your blog login information with this report to facilitate your future efforts.

Blog traffic:
November 30, 2015, 2:05 am

Did you know you can view enhanced stats on WordPress.com? = Show Me

Days Weeks Months

Oct 12 Oct 19 Oct 26 Nov 2
Today Best ever
views views

352

views

Summaries

Nov 23 Nov 30
All time

0

comments
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Referrers for all days ending 2015-11-30 (Summarized)

7 Days | 30 Days | Quarter | Year | All time

All Time
Referrer Views
n Facebook 33
rankings-analytics.com/try.php?u=http%3A%2F¥%2Fjenabooks.com 29
D Twitter 21
buttons-for-website.com 10
Search Engines 2
webmail.core.com/src/read_body.php?mailbox=INBOX&passed_id=105484&startMessage=1 1
fast-wordpress-start.com 1
Clicks for all days ending 2015-11-30 (Summarized)
7 Days | 30 Days | Quarter | Year | Alltime
All Time
URL Clicks
n Facebook 7
bookstore.iuniverse.com/Products/SKU-001002876/The-Golden-Age-of-Charli.aspx 6

u Twitter 4

pagexray.com/scan/me/

Photon Media 1
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Top Posts for all days ending 2015-11-30 (Summarized)

7 Days | 30 Days | Quarter | Year | All time

All Time

Title

Home

Blog

Book Excerpt

Home page / Archives

Author Bio

How to Succeed at Books without Really Crying: Part 1- Party

Buy the Book

Hey Siri! Alexa? Hey Hubby! Listen to me!

About the Book

Retirement- Ding, Dong or Ditch

My Memoir needed Pizzazz- so | Added Pumpkin Spice!

Recharge Your Marriage- 7.3 Billion Easy Steps

Contact

Ready to Jump into Retirement? 3 Ways a Silly Song Can Help You!

Ye Olde Kitchen is a Turkey- 3 Tips to Tame Your T-Day Invasion!

3 Reasons to Attend My Book Launch Celebration- 1 of Them Starts with W
Book Signing- Part 2 of How to Succeed in Books without Really Crying!
Getting Older? Don't Dribble on Yourselfl Here are 23 Ways to Thrive like a Basketball MVP
| Always Wanted to Write a Book- Look What Happened!

Book Club Event on September 30, 2015

Welcome!

Blogs pitched:
http://dot-scribbles.blogspot.co.uk/

http://booklover9296.blogspot.com

http://blessedmamasblurbs.net

http://threeboysandtheadventurousmom.blogspot.com

http://www.twomischievousmonkeys.com

http://www.robaroundbooks.com

http://www.candysraves.com

http://www.dappermagazine.com

http://www.cbs.com

http://www.cocoafab.com

alll
ol
alll
ol
ol
alll
ol
alll
ol
ol
alll
ol
alll
ol
ol
olll
ol
alll
ol
ol
ol

Views

142

26
23
20
18
13

N W W W W s A Uy O O
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http://www.nbcuniversal.com

http://www.kellysthoughtsonthings.com

http://www.girlygirlgiveaways.com

http://www.thebginthecity.blogspot.com

http://www.frominsanitytosane.com

http://www.adonmagazine.com

http://awfj.org

Based on the activity on your blog, | recommend you focus on:

* Being consistent about when you post your blog so that your readers will get into the habit of visiting

your blog on certain days of the week;
* Tweeting links to all your content at varying times (both old posts and new posts);
* Building followers of the blog by asking others to subscribe and share.

lll. Social Media Sites

Date Week Blog Topic Rationale
Starting

Oct. 12 2 What was your inspiration for writing The People want to understand your motivation and
Golden Age of Charli-RSVP? backstory.
Blog title example: Non-fiction lacks
pizzazz: Why my memoir became a novel

Oct. 19 3 Did retirement frighten you? How did you People want to talk about their fears and
make it something you enjoyed rather than | understand that others share them.
something you dreaded?
Blog title example: 5 steps to make your
retirement an adventure, not a horror story

Oct. 26 | Pause Pause Pause

Nov. 2 4 How has your marriage changed since you | People are always looking for helpful tips online,
retired? What are some ways you and and you can lead by example.
your husband stayed connected to each
other through this big change in your
lives?
Blog title example: How you too can
recharge your marriage after retirement

Nov. 9 5 List things that you have accomplished or Showing others that it is possible to accomplish
tried in retirement. great things after retirement can inspire them to

do the same.

Blog title example: 7 reasons retirement is
the best thing that will ever happen to you

Nov. 16 | 6 Explain how you got into self-publishing Others out there may be in a similar situation as

and talk about the workshops you lead.

Blog title example: How to know whether
self-publishing is right for you

you used to be: wanting to write a book but not
sure how to go about it. They will benefit from
your experience.
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Twitter
Overview:
OF T TR N SOV DN 8 O S0N0 S SOF PPN T amert
ba i b el o ) vy wile el hev wdad oy st

loarn o adiust o & new chapter in Shelr Bees and Sad thetr way back
%0 ench ofher's hoarts sher Sheir setirement bagion with o ot

Jena C. Henry Author

@jenabooks

TWEETS FOLLOWING FOLLOWERS

819 1,153 647

The full Twitter account can be seen here: http://twitter.com/jenabooks

| suggest that you record your Twitter login information with this report to facilitate your future efforts.

The Twitter account grew to 647 followers. The engagement that account received during the campaign is
reflected in the “Connect” tab of the Twitter account: https://twitter.com/i/notifications

Twitter analytics:

B TR T TEREAETTES W SRR TR TR TR ETREEE T T T - v-r. A A o J ’v-..

O

Jena C. Henry Author @jenabooks

Your followers v

+Add comparison audience

DEMOGRAPHICS LIFESTYLE MOBILE FOOTPRINT
Top interest Top language Top interest type Top wireless carrier
Marketing English Marketing AT&T
700 Your current follower audience size is 647
goo  That's 398 more than the same time 90 days ago. You've
gained around 4 new followers per day
500
400
300
Sep Oct Nov 200
Interests Gender
Interest name % of audience
Marketing es% [N
Books news and general info 0% [N
Romance (Books and literature) 60% [N Male Female
47% 53%
Freelance writing ss% [N
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PO T R W W W ——— e ..lenaCma‘n-ryAm?»oT«_”T Sign up for Twitter Ads i

Jena C. Henry Author @|enabooks Page updated dally

28 day summary with change over previous period

Tweets Tweet imprassions Profile visits Mentions Followers Tweets linking to you

342 12196% 38.7K 1302.0% 2,217 1185.0% 159 r3s4.3% 647 1240 62 +148.0%

Nov 2015 « 29 cays so far..

TWEET HIGHLIGHTS

Top Tweet eamed 1,791 impressions Top mention earned 79 engagements Get your Tweets in front of more
Bub people
@gay_bub : Nov 15 Promoted Tweets and content

#Cavs fan bus! We're going to Detroit!
@CavsWGUnited @cavs

ot com/ZKPaziMaV _ open up your reach on Twitter te
pic.twitter.com/ZKPeaziMeVT @ElleBautista @Anne_Baxter C e oec,ole. =
@Jjenabooks pic twittar.com/rkwX3Q0aG
-
NOV 2015 SUMMARY
Tweets Tweet impressions
346 38.9K
B 2 - s .
B3 @12 ’ Profile visits Mentions
314 915
View all Tweet actity ! ! 2‘&7 160
= o View Tweet )
View Tweet activity New followers Tweets linking to
252 you
62

Top media Tweet eamed 688 impressions
Adcing #pumpkinspice 0 my boox alowed
me to reach out 1o you! ow.ly/UTUay
plc.twitter com/FmET2GYV3EU

Top Follower followed by 268K people

Billionaire Magazine

@8ilionMagazine FOLLOWS YOU

The Cffical Twitter account for Billionaire
Magazine. We share information on the best
the world has to offer. Veteran operated. Cherels
Dream, Struggle, Victory...

“2 134 94

View profile View followers dashbeard
View all Tweat activity

Top card Tweet earnad 430 impressicns View Tweet activity

P

Ye Olde Kitchen is a Turkey- 3 Tips to Tame
Your T-Day invasion! gnabooks.com/ye-olde-
Kicha... pic.twitter com/wDOWSE[zD8
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Oct 2015 « 3" days

Jena C. Henry Author « m

TWEET HIGHLIGHTS
Top Tweet eamed 1,555 impressions

Hubs & me- tnrilea to be Honorary Captains
#cavs @CavsWGUnited @joeharrisuva
#author #writerslife #Cleveland

pic.twitter.com/™u1iSuW3Al

View all Tweet actity

View Tweet activity

Top Follower followed by 863K people

@iown|d FOLLOWS YOU

A @nerdinajock's bedy. Twitter u had me
at sign up. 100% Organic Twitter Acdict.
Tums cut I'm smarter than a 5th grader. Be
cute, but real in this ugly world.

View profile View followers dashboard

Top card Tweet carnad 203 impressions

Chari is featured on #luniverse home page!
tnanks @luniverse #author jenabooks.com
pic.twitter.com/®QHTeocGDW!

Chorell "'V
Chare.  entis

™ .
). . END
ket {' &
Sghtieeing n g Meroet 23 the What the Enem
the he Golden Age (ra Thirka .

Undncoveres o Cwrt

Counry

91

Top mention earned 28 engagements

Sl TheWritingReader
M @WritingReader - Oct 27

#follow Gjenabooks @NikoleBloom
@DElrelandAuthor @LynHornerAuthor
@ChaosOnPaper @ChristinaPBooks
@chris_straeuli

2 T4 94

View Tweet

Top media Tweet eamed 1.5'5 impressions

What's on your calencar today? For me
#Cavs presezson game! Gcavswgunited
#nba #author #writerslife

pic.twitter com/TYSmBdsFFp

View all Tweat activity

View Tweet activity

OCT 2015 SUMMARY

Tweets Tweet impressions

109 10.7K

Profile visits Mentions

754 30

New followers Tweets linking to

- 20
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Your Tweets earned 47.1K impressions over this 50 day period

Oct 18 Oct 25 Nov 1

Top Tweets Tweets and replies Promoted

Engagements
Showing 50 days with daily frequency

Nov 30
0.0% engagement rate

Al '\,A*NMVVA‘*M"A‘H&“*X

ENGAGEMENT RATE

2.0%

RETWEETS
98 Nov 30
0 Retweets
v

On average, you earned 2 Retweets per
day

4.0K

2.0K

I 20

Nov 22 Nov 29
Friday, November 20, 2015

B Organic Impressions 3,580

U Tweets 30  Engagements _Engagement rate
LINK CLICKS
4 5 Nov 30

0 link clicks

On average, you earned 1link clicks per
day

LIKES

279

On average, you earned 6 likes per day
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On average, you earned 3 replies per
day

Based on the activity on your Twitter account, | recommend a continued focus on finding and following new
accounts, especially influencers in the fields you are passionate about, as well as your community. Also focus
on interacting with those accounts so that your engagement increases. The best ways to encourage
engagement is to ask questions of other accounts, reply to other accounts’ tweets, and follow new accounts.

Facebook
Overview:

Jena C. Henry holds a juris doctor degree
from the University of Akron, presents writing
workshops, and loves good times with friends,
Now retired, Jena and her husband, Alan, live
in tropical Ohio where they enjoy their two

adult children and extended family, friends,
N and darling dog. This is the first book in The
Cini B Golden Age of Charli series.

Jena C. Henry

| ShopNow~
Author

The full Facebook page can be seen here: https://www.facebook.com/jena.c.henry/

| suggest that you record your Facebook login information with this report to facilitate your future efforts.

The Facebook page reached 141 likes during the campaign. For convenience, the engagement the account
receiving during the campaign can be accessed at https://www.facebook.com/jena.c.henry/notifications/.

Facebook page statistics:
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Total Page Likes as of Today: 141

. Total Page Likes

150
140

130

120 «
' 14 16 18 20 22 24 26 28 30 03 05 07 08 11 13 15 17 19 219 23 25 27 29
‘ocT NOV
Post Reach

The number of people your post was served to.

" Organic [ Paid
1.2K

1K

400

! 14 16 18 20 22 24 26 28 30 03 05 07 09 11 13 15 17 19 21 23 25 27 29
"oceT NOV
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Likes, Comments, and Shares
1Tnxx;acﬁon51~nlhek:ytn:naach|Txxtapeopka
== |ijkes == Comments == Shares

25

20
15

10 ‘
5 J
/)
o AAMD Va7V,
: ‘ ‘ .oéoso|7091113151719211232'52726

18 20 22 24 26 28 30
NOV

Rl T

P14 18
ocT
Top Posts from Pages You Watch

When Your Fans Are Online Post Types
Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.

DAYS
128 130 124 130 132 128 132
Sun Mon Tue Wed Thu Fri Sat

TIMES

80

40

Midnight

9:00pm

20
3:00pm 6:00pm

0
Midnight 3:00am 6:00am 9:00am
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Based on the activity on your Facebook page, | recommend you continue to focus on interacting with other
influencers’ content by liking, commenting, and sharing their content. This will keep you on the radar of the
administrators so that they will hopefully interact with you as well and share your content with their fans.

IV. Recommendations

Social media is an ongoing relationship-building platform. Influencers want to engage with accounts that are
active, informative and authentic. My number one recommendation for you is to continue updating your social
media sites consistently. This is the foundation for any future success.

In addition to consistently updating your social media sites, | advise that you keep the following things in mind:
* The rule of thirds for posting different, strategic content: 1/3 of the content should be about yourself
(e.g. blog posts, day-to-day activity); 1/3 of the content should be topic-related (e.g. related content,

industry news); 1/3 of the content should be focused on other people (e.g. replies, retweets).

* Plan out your blog topics by brainstorming 5-6 subjects every month. Plotting them out helps you create
the content on your schedule.

* If you get stuck while working on any of your social media accounts, check the notes sent by your
publicist about Twitter, Wordpress, and Facebook.

* If you would like further help with social media, marketing, and even writing, remember to visit the
Author Learning Center for webinars and tutorials at https://www.authorlearningcenter.com/.
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