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Jena C. Henry 
“The Golden Age of Charli--RSVP” 
705341 
Final Summary Report 
	
I. Training 
Date 
(Week 
of) 

Week 
Starting 

Training Notes 

Oct. 12 2 Blog training module sent 
Follow up consultation call 

Sent 10/12 
Held 10/14 

Oct. 19 3 Twitter training module sent 
Follow up consultation call 

Sent 10/19 
Held 10/21 

Oct. 26 Pause Publicist out of office Pause 

Nov. 2 4 Facebook training module sent 
Follow up consultation call 

Sent 11/2 
Held 11/4  

Nov. 9 5 Training proceeds based on Jena’s needs 
Consultation call  

Held 11/11 

Nov. 16 6 Hootsuite and Twitter chats 
Consultation call 

Held 11/17  

 
Topics covered to date: 
• Blog 

o How to access the blog 
o How to get to WordPress.com 
o How to log in 
o How to get to the home page 

§ Features of the home page 
§ Side toolbar, such as pages, posts and links  

o How to access the Dashboard 
o How to post a blog post 
o How to write a blog post 

§ Proper length 
§ What makes a good blog 
§ Adding images 
§ Why images are important 
§ What kind of images to post 
§ How to edit images 
§ Adding tags and categories 
§ Why they are important 
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§ What kind of tags/categories to use 
o How to edit a blog post 
o How to delete a blog post 
o How to add pages 
o The difference between a page and a blog post 
o How to manage comments 
o How to approve comments 
o How to trash comments 
 

• Facebook 
o How to get to Facebook.com 
o How to log in 
o The difference between a profile and a page 
o How to switch to the Facebook page 
o How to post an update 
o How to post a picture 
o How to post a link 
o How to reply to a comment 
o How to find other pages 
o How to like another page 
o How to share another page’s update 
o How to like another page’s update 
o How to reply to another page’s update  
o How to comment on another page 
o How to update the page 
o How to add an administrator 
o How to invite friends to like the page 

• Twitter 
o How to access the Twitter account 
o Twitter Basics 

§ What is a tweet? 
§ How to send a tweet 
§ How to add a photo 
§ How to add a link 
§ Following accounts 
§ Followers 
§ The Twitter feed 
§ How to retweet a tweet 
§ How to reply to a tweet 
§ How to favorite a tweet 

o The “Connect” tab 
§ Types of interactions 
§ Mentions 

o The “Discover” tab 
o The “Explain Me” tab 

§ How to edit bio 
§ How to change profile photo 
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§ How to change header 
o The search function 

§ How to search 
§ What to search for 

o How to send direct messages 
o Twitter chats 

§ Tweet chat schedule link 
§ Search by subject and/or day of the week 
§ Add hashtag to every tweet 
§ Follow other participants 

• Hootsuite 
o How to log in 
o How to create a stream 
o How to send and schedule tweets 

 
II. Blogging  
Throughout the course of the campaign Jena’s blog posted 15 blog posts. 
Blog site title: The Golden Age of Charli 
Link to blog site: http://www.jenabooks.com/blog/ 
I suggest that you record your blog login information with this report to facilitate your future efforts. 
 
Blog traffic: 
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Blogs pitched: 
http://dot-scribbles.blogspot.co.uk/ 
http://booklover9296.blogspot.com 
http://blessedmamasblurbs.net 
http://threeboysandtheadventurousmom.blogspot.com 
http://www.twomischievousmonkeys.com 
http://www.robaroundbooks.com 
http://www.candysraves.com 
http://www.dappermagazine.com 
http://www.cbs.com 
http://www.cocoafab.com 
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http://www.nbcuniversal.com 
http://www.kellysthoughtsonthings.com 
http://www.girlygirlgiveaways.com 
http://www.thebginthecity.blogspot.com 
http://www.frominsanitytosane.com 
http://www.adonmagazine.com 
http://awfj.org 
 
Based on the activity on your blog, I recommend you focus on:  

• Being consistent about when you post your blog so that your readers will get into the habit of visiting 
your blog on certain days of the week;  

• Tweeting links to all your content at varying times (both old posts and new posts); 
• Building followers of the blog by asking others to subscribe and share. 

 
III. Social Media Sites 
Date Week 

Starting 
Blog Topic Rationale 

Oct. 12 2 What was your inspiration for writing The 
Golden Age of Charli-RSVP? 
 
Blog title example: Non-fiction lacks 
pizzazz: Why my memoir became a novel 
 

People want to understand your motivation and 
backstory.  

Oct. 19 3 Did retirement frighten you? How did you 
make it something you enjoyed rather than 
something you dreaded? 
 
Blog title example: 5 steps to make your 
retirement an adventure, not a horror story 

People want to talk about their fears and 
understand that others share them. 

Oct. 26 Pause Pause Pause 

Nov. 2 4 How has your marriage changed since you 
retired? What are some ways you and 
your husband stayed connected to each 
other through this big change in your 
lives? 
 
Blog title example: How you too can 
recharge your marriage after retirement 

People are always looking for helpful tips online, 
and you can lead by example. 

Nov. 9 5 List things that you have accomplished or 
tried in retirement. 
 
Blog title example: 7 reasons retirement is 
the best thing that will ever happen to you 

Showing others that it is possible to accomplish 
great things after retirement can inspire them to 
do the same. 

Nov. 16 6 Explain how you got into self-publishing 
and talk about the workshops you lead. 
 
Blog title example: How to know whether 
self-publishing is right for you 

Others out there may be in a similar situation as 
you used to be: wanting to write a book but not 
sure how to go about it. They will benefit from 
your experience. 
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Twitter  
Overview:  

 
The full Twitter account can be seen here: http://twitter.com/jenabooks 
 
I suggest that you record your Twitter login information with this report to facilitate your future efforts. 
 
The Twitter account grew to 647 followers. The engagement that account received during the campaign is 
reflected in the “Connect” tab of the Twitter account: https://twitter.com/i/notifications 
 
Twitter analytics:
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Based on the activity on your Twitter account, I recommend a continued focus on finding and following new 
accounts, especially influencers in the fields you are passionate about, as well as your community. Also focus 
on interacting with those accounts so that your engagement increases. The best ways to encourage 
engagement is to ask questions of other accounts, reply to other accounts’ tweets, and follow new accounts.  
 
Facebook 
Overview: 

 
The full Facebook page can be seen here: https://www.facebook.com/jena.c.henry/ 
 
I suggest that you record your Facebook login information with this report to facilitate your future efforts. 
 
The Facebook page reached 141 likes during the campaign. For convenience, the engagement the account 
receiving during the campaign can be accessed at https://www.facebook.com/jena.c.henry/notifications/. 
 
Facebook page statistics: 
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Based on the activity on your Facebook page, I recommend you continue to focus on interacting with other 
influencers’ content by liking, commenting, and sharing their content. This will keep you on the radar of the 
administrators so that they will hopefully interact with you as well and share your content with their fans. 
 
IV. Recommendations 
Social media is an ongoing relationship-building platform. Influencers want to engage with accounts that are 
active, informative and authentic. My number one recommendation for you is to continue updating your social 
media sites consistently. This is the foundation for any future success. 
 
In addition to consistently updating your social media sites, I advise that you keep the following things in mind: 
 

• The rule of thirds for posting different, strategic content: 1/3 of the content should be about yourself 
(e.g. blog posts, day-to-day activity); 1/3 of the content should be topic-related (e.g. related content, 
industry news); 1/3 of the content should be focused on other people (e.g. replies, retweets). 
 

• Plan out your blog topics by brainstorming 5-6 subjects every month. Plotting them out helps you create 
the content on your schedule. 
 

• If you get stuck while working on any of your social media accounts, check the notes sent by your 
publicist about Twitter, Wordpress, and Facebook. 

 
• If you would like further help with social media, marketing, and even writing, remember to visit the 

Author Learning Center for webinars and tutorials at https://www.authorlearningcenter.com/. 
 
 


