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Jean Mader 
“The Golden Age of Charli--RSVP” 
705341 
Final Summary Report 
	
I. Training 
Date Week 

Starting 
Training  Notes  

Sept. 5* 2 
 

Blog training module sent (some updates) 
Follow up consultation call to focus on 
generating traffic 
 
*Bohlsen Group is closed for the Labor 
Day holiday, but we will have our 
consultation call later this week. 
 

Sent 9/6 
Held 9/7 

Sept. 12 3 Twitter training module sent (some 
updates) 
Follow up consultation call to focus on 
Twitter chats, empowering social media 
ambassadors 
 

Sent 9/12 
Held 9/14  

Sept. 19 4 Facebook training module sent (some 
updates) 
Follow up consultation call to focus on 
frequency, groups 
 

Sent 9/19 
Held 9/21  

Sept. 26 5 Consultation call to revisit Canva, look at 
other tools 

Held 9/28  

Oct. 3 Pause Pause Pause 

Oct. 10 6 Ongoing: Training proceeds at Jean’s 
needs 
Consultation call 

Held 10/12 

Oct. 17 None Campaign ends  

 
Topics covered to date: 
• Blog 

o How to access the blog 
o How to get to WordPress.com 
o How to log in 
o How to get to the home page 

§ Features of the home page 
§ Side toolbar, such as pages, posts and links  
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o How to access the Dashboard 
o How to post a blog post 
o How to write a blog post 

§ Proper length 
§ What makes a good blog 
§ Adding images 
§ Why images are important 
§ What kind of images to post 
§ How to edit images 
§ Adding tags and categories 
§ Why they are important 
§ What kind of tags/categories to use 

o How to edit a blog post 
o How to delete a blog post 
o How to add pages 
o The difference between a page and a blog post 
o How to manage comments 
o How to approve comments 
o How to trash comments 
 

• Facebook 
o How to get to Facebook.com 
o How to log in 
o The difference between a profile and a page 
o How to switch to the Facebook page 
o How to post an update 
o How to post a picture 
o How to post a link 
o How to reply to a comment 
o How to find other pages 
o How to like another page 
o How to share another page’s update 
o How to like another page’s update 
o How to reply to another page’s update  
o How to comment on another page 
o How to update the page 
o How to add an administrator 
o How to invite friends to like the page 

• Twitter 
o How to access the Twitter account 
o Twitter Basics 

§ What is a tweet? 
§ How to send a tweet 
§ How to add a photo 
§ How to add a link 
§ Following accounts 
§ Followers 
§ The Twitter feed 
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§ How to retweet a tweet 
§ How to reply to a tweet 
§ How to favorite a tweet 

o The “Connect” tab 
§ Types of interactions 
§ Mentions 

o The “Discover” tab 
o The “Explain Me” tab 

§ How to edit bio 
§ How to change profile photo 
§ How to change header 

o The search function 
§ How to search 
§ What to search for 

o How to send direct messages 
 

Social Media Audit 

A social media audit is the process of reviewing what’s working and what can be 
improved upon across your social media channels to set your business up for 
long-term success. Having a clear plan for how you will use social media 
increases your chances of success. After you start implementing a strategy, you 
need a way to make sure everything is going as planned. You can accomplish 
this with a social media audit.  

Blogger outreach  

As Jean is comfortable posting and scheduling information for her site, Jaymie 
will plan to identify and outreach to bloggers for publicity opportunities for Jean, 
whether that is a book review, giveaway, or guest article.	

Blog organization 

Link: https://jenabooks.com 

Jean has been prolific on the blog, which is fantastic, especially for sharing so 
many different types of posts. The posts are not as consistent as they could be, 
however, which a content calendar could really help. The downside to so many 
posts on the blog is that it can be difficult for a reader to sift through the posts to 
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find the ones he or she is most interested in. We can use categories to create 
order on the blog page.	

Canva  

Link: https://canva.com 

Canva is an online graphic design platform. It offers free access to a wide 
assortment of design tools and options, as well as premium options for paying 
customers. These design templates include social media headers, social media 
images, video thumbnails and other marketing materials. Canva allows anyone to 
create and publish engaging content that will attract your target audience via 
social media.  

LinkedIn Publisher  

Link: https://linkedin.com 

LinkedIn has long been the most professional of social media platforms. LinkedIn 
is no longer just a tool for making connections that you can add to your virtual 
Rolodex. It has become a destination site for professionals to read industry 
updates and publish their own ideas and insights to spark discussions. Now with 
LinkedIn publishing, professionals can show that they are investing and 
interested in how long-form content can be used as a business resource.  

Buffer  

Link: https://buffer.com/  

Like Hootsuite, Buffer is a social media management tool that helps you keep 
track and manage a variety of social network platforms. If you ever have trouble 
with Hootsuite, Buffer would be your next best option.  

Goodreads  

Link: https://goodreads.com 

Goodreads is an Amazon-owned social media platform for readers to share and 
review the book they read. The site allows authors to mark their profiles so 
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readers can follow their profile without becoming friends. It also allows for 
giveaways of physical books. Giveaways are wonderful publicity, as entrants are 
compelled to add the book to their Want To Read lists. 

Facebook Live 

This relatively new feature of the most popular social networking site allows for 
video streaming. Viewers can engage with you in real time with questions and 
comments that show up on your screen. It will archive videos for later viewing.	

 
II. Blogging  
Throughout the course of the campaign Jena’s blog posted 25 blog posts. 
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She has already scheduled the following 9 posts for the future.

 

 
Blog site title: The Golden Age of Charli 
Link to blog site: www.jenabooks.com  
I suggest that you record your blog login information with this report to facilitate your future efforts. 
 
Blog traffic: 
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Blogs pitched: 
Adventures of the New Old Farts: https://adventuresofthenewoldfarts.com/  
Carpe Diem with Jasmine: http://carpediemwithjasmine.com/  
Comfortable In My Thick Skin: https://comfortableinmythickskin.com/  
CoupleDumb: http://www.coupledumb.com/  
Courage To Adventure: http://couragetoadventure.com/  
inspire ME Today Blog: http://inspiremetoday.com/  
Secret Society of Women: http://www.secretsocietyofwomen.com/  
StarGuide4GrowingOlder: http://starguide4growingolder.wordpress.com  
RealSelf Blog: http://www.realself.com/blog  
Minding Our Elders: http://www.mindingoureldersblogs.com  
Melanie Young: http://melanieyoung.com  
HomeHero Blog: https://www.homehero.org/blog  
21st Century Aging: http://www.psychologytoday.com/blog/21st-century-aging  
2Rambling Chicks: https://2ramblingchicks.wordpress.com  
Aging Disgracefully: http://newfie-girl.blogspot.com/  
ChangingAging.org: http://changingaging.org  
Elaine Ambrose’s Blog: http://elaineambrose.com/blog  
Midlife at the Oasis: http://midlifeattheoasis.com/  
Class and the City: http://www.classandthecity.wordpress.com  
Endless Bliss: http://www.endlessblissblog.com/  
The Rebel Chick: http://www.therebelchick.com  
Love, Lisa Serrano: http://lisaireneserrano.com/  
A Boomers Life After 50: http://www.aboomerslifeafter50.com  
The Best of Everything After 50: http://www.bestofeverythingafter50.com/blog  
The Fifty Factor: http://www.thefiftyfactor.com  
Chicago Lady Boomer Examined: http://www.chicagoladyboomerexaminer.com  
Over 50 Feeling 40: http://www.over50feeling40.com  
 
Based on the activity on the blog, I recommend a renewed focus on categorizing your posts and tweeting links 
not only to new posts, but also to older ones. You can use the #TBT (“throwback Thursday” or “thinking back 
to”) hashtag to remember older posts. 
 
III. Social Media Sites 
Date Week 

Starting 
Blog topic Weekly Keywords 

Sept. 5* 2 
 

What would Charli read? Sept. 6 is 
National Read a Book Day. Talk about 
your favorite books, old and new. You can 
use this post to link to older review posts. 
 

National Read a Book Day 
Am reading 
Drop everything and read 
Books 
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Sept. 12 3 What would Charli learn? Sept. 15 is 
National Online Learning Day. Describe 
some things you’ve always wanted to learn 
more about. 
 

National Online Learning Day 
Back to school 
Lifelong learning 
Education 
E-learning 
Adult education 

Sept. 19 4 What’s next for Charli? Talk about where 
you are with the next books in the series. 

Self-publishing 
Am writing 
Am editing 
IARTG 
Golden Age of Charli 
Writer’s life 

Sept. 26 5 What would Charli do? Now that fall is 
officially here, what are some fun things for 
retired people to do this season? 
 

Fall 
Autumn 
October 
Things to do 
Retirees 
Retirement 

Oct. 3 Pause Pause Pause 

Oct. 10 6 What would Charli do for others? Oct. 5 is 
National Do Something Nice Day. 
Describe some ideas for retirees to do 
good in their communities. 

National Do Something Nice Day 
Be the change 
Do good 
Sharing goodness 
Volunteer 
Give back 

Oct. 17 None Campaign ends 
Other suggestions: write about events you 
take part in; discuss topics that come up in 
the news. 
 

Campaign ends 
Other suggestions: use the trending topics box to 
discover new hashtags getting lots of attention; 
use the Twitter search bar to test whether 
potential hashtags are being used by other 
Twitter users. 

 
Twitter  
Overview:  

 



Final Social Media Campaign Report 
	

Page 12 

The full Twitter account can be seen here: https://twitter.com/jenabooks  
I suggest that you record your Twitter login information with this report to facilitate your future efforts. 
 
The Twitter account grew to 5842 followers. The engagement that account received during the campaign is 
reflected in the “Connect” tab of the Twitter account. It can be found at https://twitter.com/i/notifications.  
 
Twitter analytics: 
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Based on the activity on the Twitter account, I recommend a renewed focus on focused Twitter chats and 
hashtags. Remember to use hashtagify.me to search for related hashtags. Also, anywhere you go – 
conference, reading, community gathering, etc. –  look for a relevant hashtag being promoted. 
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Facebook 
Overview:

 
The full Facebook account can be seen here: https://www.facebook.com/jena.c.henry/  
I suggest that you record your Facebook login information with this report to facilitate your future efforts. 
 
The Facebook page received about 100 new likes during the campaign to come to a total of 1483. See all 
engagement at https://www.facebook.com/jena.c.henry/notifications/.  
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Facebook page statistics:
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Based on the activity on the Facebook page, I recommend a renewed focus on the Insights tab and on 
livestreaming video through Facebook Live. 
 
IV. Recommendations 
Social media is an ongoing relationship-building platform. Influencers want to engage with accounts that are 
active, informative and authentic. My number one recommendation for you is to continue updating your social 
media sites consistently. This is the foundation for any future success. 
 
In addition to consistently updating your social media sites, I advise that you keep the following things in mind: 
 

• The rule of thirds for posting different, strategic content: 1/3 of the content should be about yourself 
(e.g. blog posts, day-to-day activity); 1/3 of the content should be topic-related (e.g. related content, 
industry news); 1/3 of the content should be focused on other people (e.g. replies, retweets). 
 

• Plan out your blog topics by brainstorming 5-6 subjects every month. Plotting them out helps you create 
the content on your schedule. 
 

• If you get stuck while working on any of your social media accounts, check the notes sent by your 
publicist about Twitter, Wordpress, and Facebook. 


